ONVENTION 
C time is here. 
It is the op- 
portunity 
for all mem- 
bers of the feed industry 
to get together and help 
each other with mutual 
problems. And when has 
there been a greater need 
for better understanding 
and closer cooperation 
than right now? By all 
means, attend your con- 
vention. It will give you 
many valuable ideas and 
a better outlook on the 
future. 
D.K.S. 
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Insist Upon—RED WING 


100 LBS. NET LINSEED 
MEAL 


PURE OLD PROCESS 
LINSEED MEAL 


GUARANTEED ANALYSIS 
PROTEIN MINIMUM 37% 
FAT MINIMUM 5% 
FIBRE MAXIMUM 9% 
NIT. FREE EXT. MINIMUM 357% 


A PITTSBURGH PRODUCT 


PITTSBURGH PLATE GLASS CO. 


RED WING, MINN. - NEWARK, N. J. 
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Pittsburgh Plate Glass Company 


Linseed Oil Division Milwaukee, Wisconsin 
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The Proof 


the Pudding 


. . . isin the eating of course. You can’t tell exactly how 
good a heap of things in this world are—until you eat them, 
try them or maybe, sell them! 


Feeds are like that. Some of them sound awfully good— 
and look like good sellers. Others ‘‘come a little too high for 


my trade’’—or ‘‘the quality is too low for my particular cus- 
tomers’’—etc. 


But listen! The fact still holds that feeds stand or fall on 
the profits they make the feeder. Whether they look good or 
bad to you as a sales proposition, feeds must first be able to 
prove their profit ability on the feed lot! Sell the line of feeds 


that gives the greatest return per dollar spent—and you can’t 
go wrong! 


Cheap feeding has proved itself a failure as an economy 
program. The trend is back to value—back to quality—back 
to profit over feed cost rather than price—back to good sound 
wholesome feeds like Larro! 


Think it over. Drop us a line—or a wire. Our representa- 


tives will call and give you full details of the Larro franchise 
—without obligation. 


THE LARROWE MILLING COMPANY 
DETROIT, MICHIGAN 


FEEDS THAT DO NOT VARY 
FOR POULTRY, HOGS AND DAIRY 
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investment. It will pay readers to trade with 
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publication are accepted or-'y from firms of known 
financial responsibility and established business in- 
tegrity. When buying—feed, grain, allied products 
and machinery—don’t forget to boost The Feed Bag. 
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Mixed Car Service 
Will Benefit You 


Flour—Poultry Feed— 
Mill Feed—Dairy Feed— 
all in one car. 


One Draft to pay, one car to 
unload. Stock always clean 


and fresh. 
Dollars 
go Profits 
farther are Turn-over | No trouble to 
larger is quote prices— 
faster write us. 


ISCONSIN MILLING CO. 


Menomonie, Wisconsin 


Welcome Back 
Central Dealers 


We are happy to announce 
that for the third consecu- 
tive year the Central Retail 
Feed Association has se- 


lected the Hotel Schroeder 


Dried Buttermilk 
Dried Skimmilk 


@ Straight or Mixed Cars 
Also Ton Lots 


@Get our Samples and 
Prices 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WISCONSIN 


for its annual convention 
headquarters. 


The Schroeder is conveni- 
ently located and offers 
rates in keeping with pre- 
sent conditions with splen- 
did service, excellent food 
and real hospitality. 


Your cooperation in send- 
ing in your convention 
reservations early will be 
greatly appreciated. 


HOTEL 
SCHROEDER 


Walter Schroeder, President 
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CHICKS and 
CHILDREN 


need the same Vitamin D 


Human Foods Now Have Same Vitamin D 
As Contained in Nopco XX 


FEED MANUFACTURERS and poultrymen will be interested in the fact 
that the same Vitamin D used in Nopco XX and produced under the 
patented Zucker-Columbia University process is now being supplied in 
large quantities for use in human foods such as Vitamin D Milk and Vita- 


min D Bread. Foods containing this im- 
portant vitamin have been submitted to 
the Committee on Foods of the American 
Medical Association and granted their 
seal of approval. 

Here is evidence to PROVE the stead- 
fast quality, potency and beneficial re- 
sults that make Nopco XX what it is— 
the world’s largest selling Vitamin D 
Concentrate. 

Straight cod liver and fish oils vary in 
Vitamin D potency . .. nature never 


makes two alike. Nopco XX never 


varies. The only reason you buy oils for 
your mashes is to get the Vitamin D. So, 
why gamble? 

For chicks and layers Nopco XX makes 
the entire ration more effective ... and 
the cost is less! Only 2% lbs. Nopco XX 
Cod Liver Oil in a ton of all-mash starter 
or laying mash. And you are paying for 
Nopco XX zow whether you are using it 
or not. Write us today for more details 


about how Nopco XX can increase your 
profits. 


NATIONAL OIL PRODUCTS CoO., INc 
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Boston Chicago San Francisco Kansas City 
Executive Office: 38 Essex Street, Harrison, New Jersey 


an 


SEA CHED TO 
FONCENTRATE PRODUCED 


The Vitamin D con- 
tained herein was pro- 
duced under U.S. Patent 
Number 1678454 devel- 
oped in the laboratories 


of and controlled by 
Columbia University- 
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Follow Up Baby Chick Sales to Boost 
Poultry Feed Business 


Plan Pays Big Returns to Pennsylvania Firm 


HE old style methods of selling 

' poultry feeds may be satisfactory. 

in some cases but by following 

up sales of chick starter a feed 
dealer can in most cases increase his 
sales volume. That is not merely an 
idle opinion but has been proved by the 
Hildebrand-Jones Co., well-known feed 
store in New Brighton, Pa. 

This firm is not contented with simp- 
ly beginning their selling effort with 
chick starter. M. M. Hildebrand and 
L. F. Jones, partners in the 
business, decided to go one 
better—they go after the pro- 
spective customers even be- 
fore they get the young 
chicks. By keeping in con- 
stant touch with all their 


for poultry remedies and other mer- 
chandise along that line. The Hilde- 
brand-Jones Co. fully realizes that the 
closest possible cooperation between 
their buyers and the feed store is bene- 
ficial to both ends of the selling busi- 
ness. 

After once establi 


hing the one par- 


farm trade they learn in ad- 
vance whenever a certain far- 
mer or any of his neighbors 
contemplate going into the 3 
poultry business. 
Offer Free Advice Z 

For example, if a customer % 
told them that Frank Smith 
down the road a mile was 
getting ready to build a 
brooder house they would im- 
mediately get in touch with 
Smith and if he seemed open 
to suggestions they would 
offer him plans and details a 
of model houses free of 
charge. This service is gladly ac- 
cepted by most poultrymen and it helps 
to build considerable good will for the 
feed store. 


By the time the poultryman has his 
equipment ready and his chicks pur- 
chased, one of the partners solicits the 
man for an order of chick starter and 
growing mash. These orders are usu- 
ally obtained with little trouble because 
the dealers have already made them- 
selves acquainted and have shown an 
active interest in the poultry business. 
As the chicks grow older they visit 
the customer about once a week and 
look over his flock for any signs of dis- 
ease or to talk over any of the various 
troubles that are apt to worry the poul- 
tryman. 


They offer free advice and personal 
help in keeping the young flock in good 
condition, and in addition to being very 
much appreciated by the customers, it 
naturally results in a number of sales 


ticular store in the minds of chick buy- 
ers as the store that was willing’ and 
glad to help them with their problems, 
the poultrymen were strongly inclined 


to take all their business there. Then, 
too, these customers were more than 
willing to recommend the store to their 
friends and, as everyone knows, favor- 
able word of mouth advertising is the 
best business builder any merchant can 
have. 

As the flocks increase in weight, the 
firm keeps in constant touch with the 
customers and suggests the proper kind 
of feeds that should be used. The im- 
portance of feeding growing mash is 
stressed in every case and actual ex- 
amples of how other successful poultry 
farmers use their brands of growing 
mash to good advantage are pointed out. 
A substantial order for the mash is the 
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Wh and they will 


usual result of these methods. By fol- 
lowing this plan the partners not only 
increase the sale of chick starter and 
allied lines, but they find that the sale 
of growing mash is practically doubled 
over the previous year’s when no such 

definite selling plan was being used. 
Some dealers are more or less dis- 
dainful of the small scale poultry raiser 
and leave him to struggle along as best 
he can. However, the Hildebrand-Jones 
store went after these accounts by per- 
) sonally soliciting them and by 
mailing out post cards invit- 


pm ing these prospective custom- 


ers to stop in and talk over 
) the problems of poultry feed- 
4, ing. 
“Many a man has started 
in the poultry business by 


| buying .a few chicks,’ Mr 


Mr Jones remarked, “and by sen- 
(uu sible management over a per- 
| iod of several years he often 

| builds up a large business. 

" We realize that by showing 
Ne a helpful interest in these 
<. men from the very start, we'll 

get their small orders then 

usually stick 

with us when they grow 
more prosperous.” 

In speaking of advertising 
methods used in the poultry 
feed merchandising campaign, 
Mr. Jones said that he found 

direct mail advertising to be the most 
profitable to use. The chief objection, 
he found to newspaper publicity was 
the lack of farm circulation among 
many papers. Direct mail postal cards 
have proved to be inexpensive and ef- 
fective for the firm. 

Mr. Hildebrand and Mr. Jones 
formed a partnership in the feed busi- 
ness more than 11 years ago and the 
location they occupy has been the site 
of a feed store for the past 35 years. 
It is located near the main business 
section of the town and is conveniently 
situated for the farm trade. Several 
years ago a large all steel and concrete 
warehouse was erected for storage pur- 
poses and altogether the company has 
storage and display room for the eco- 
nomical and prompt handling of a great 
quantity of feeds and associated mer- 
chandise. 
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LEA Zn CBA: 


CUDAHY 
Cudahy, Wis., has been appointed dis- 
tributor for Braumeister beer, manufac- 
tured by the Independent Brewing Co., 
Milwaukee. 


FLOUR & FEED CO., 


WILLIAM STEINKE, vice presi- 
dent, King Midas Mill Co., Minneapolis, 
recently returned from a business trip 
to Chicago and points in the southern 
states. 


CLIFFORD F. LANE was recently 
elected president of the Gateway Mill- 
ing association, Buffalo, N. Y., to suc- 
ceed Frank D. Wilson who died last 
February. Other officers of the com- 
pany are Sylvester Lehman, vice presi- 
dent; J. P. Sullivan, treasurer, and 
Chester Ashe, secretary. 


struction. 


this design, frankly, is a real sur- 


99 
prise to me. 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 
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—Better Built Bags— 


BAG FACTORIES « COTTON MILL « BLEACHERY 


TALK sacs! 


(Quoted from Customers’ Letters) 


| ... “I cannot resist giving your 
artist a word of praise. This is the 
most acceptable design | have ever 
| seen in the first make-up by the 
| artist and entirely from verbal in- 
| I have had the oppor- 
| tunity to pass on a number of 
designs from plants of both... 


and ... and the attractiveness of 


Ohio Grain Association to Meet 
At Dayton, June 6-7 


under the direction of Secretary 
W. W. Cummings tor the annual 
convention of the Ohio Grain, 
Mill & Feed Dealers association which 
will be held at the Van Cleve hotel, 
Dayton, Ohio, June 6 and 7. Five 
speakers have already been engaged 
and a record attendance is expected. 
George Booth, Lamson Bros. & Co., 
Chicago, president of the Grain & Feed 
Dealers National association, will speak 
on a subject of interest to grain men 
which will be announced at a iater cate. 


Pim are going forward rapidly 
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“Increasing Domestic Consumption of 
Wheat,” will be the topic discussed by 
Bennett Chapple, vice president, Amer 
ican Rolling Mills Co., Middletown, 
Ohio, and C. D. Morris, Central Traffic 
association, Chicago, will talk on the 
subject, “Asleep at the Switch.” 

C. W. Gustafson, Mutual Fire Pre- 
vention bureau, Chicago, will enumerate 
the various fire hazards in the grain 
and feed industry and will explain 
means of combating them. G. A. Hol- 
land, Allied Mills, Inc., Chicago, is ex- 
pected to unveil many new merchan- 
dising methods which will help dealers 
sell more feeds to the farmer. 


There will also be discussions on 

transportation problems and other top- 
ics of interest to the trade by well-quali- 
fied speakers. An open forum during 
which dealers may present their parti- 
cular problems, is also among the fea- 
tures planned for the convention. 
The annual banquet is to be held be- 
ginning at 6:30 p. m. Music and enter- 
tainment will be furnished and a speak- 
er on economics is expected to be se- 
cured for the event. 


The officers of the association extend 
a cordial invitation to all dealers in the 
state to attend whether or not they are 
members of the organization. 


“We promise you a program that will 
excel any that has been held in the 
past,” Mr. Cummings reports. ‘Come 
to the convention, by all means, and 
bring your neighbor and competitor 
with you.” 


HERMAN STEEN, Chicago, secre- 
tary of the Millers National federation, 
is reported to be in line for appointment 
as director of milling under the new 
farm relief program now before con- 
gress. Mr. Steen is a former college 
classmate of Henry A. Wallace, present 
secretary of agriculture. 


XXX Alfalfa Meal Plant 
Building in Michigan 


Denver Alfalfa Milling & Products 
Co., Lamar, Colo., is erecting a new 
plant at Dundee, Mich., which marks 
its entrance into the alfalfa producing 
district of northern Ohio and southern 
Michigan. 

For the past 25 years the firm has 
confined itself to the alfalfa growing 
districts of the West, with mills in wes- 
tern Kansas and at various points in 
the eastern half of Colorado. A plant 
was opened several years ago at Tracy 
in the San Joaquin valley to serve the 
California district and to supply eastern 
trade via the Panama canal. 

Construction of the Dundee, Mich., 
mill is to be pushed forward rapidly. 
Equipment and machinery will be in- 
stalled for manufacturing a complete 
line of the firm’s popular brands of 
alfalfa meal and warehouses of several 
thousand tons storage capacity will also 
be provided. The company expects to 
have the new plant in operation by July. 


| 
| 
| 
| | 


Manufacturers 
To Convene 


At French Lick 
June 1 and 2 


To: American Feed Manufacturers association will com- 
memorate its 25th anniversary at the annua! convention 
which will be held at French Lick Springs hotel, French 

Lick, Ind., June 1 and 2, and a program appropriate for 
a silver jubilee has been planned under the direction of L. F. 
Golf, as usual, will be one of the 
chief entertainment features and competent speakers have been 
obtained to discuss pertinent topics of the day which are affect- 


Brown, Chicago, secretary. 


ing the feed industry. 


The convention will get under way at 10 a. m., on the open- 
ing day with brief talks and reports by H. A. Abbott, Albert 
Dickinson Co., Chicago, president; W. E. Suits, Quaker Oats 
Co., Chicago, chairman of the executive committee; Mr. Brown; 
W. R. Anderson, Milwaukee, treasurer, and R. M. Field, Chicago, 


traffic manager. 


W. C. Geagley, Lansing, Mich., president, Association of 
American Feed Control Officials, will follow with an address: en- 
Mr. Geagley will discuss 
feed control laws and their relation to the manufacturer. An open 
forum on this subject, the transaction of miscellaneous associa- 
tion business and the appointment of committees will conclude 


titled, “Is Cooperation Worthwhile.” 


the morning’s session. 

In the afternoon the delegates will 
have an opportunity to avenge defeats 
suffered last year in the golf tournament 
and to compete for numerous prizes 
and the coveted Penick & Ford trophy 
which will be awarded for highest 
honors. The tournament will be in 
charge of R. M. Field, Chicago, chair- 
man; E. P. MacNicol, Memphis, secre- 
tary, Southern Mixed Feed Manufactur- 
ers association; Max Cohn, Sunset Feed 
& Grain Co., Buffalo, N. Y.; R. E. Nye, 
Denver Alfalfa Milling & Products Co., 
St. Louis, Mo., and C. N. Barrett, 
Northrup, King & Co., Minneapolis. 

Clifford V. Gregory, editor, Prairie 
Farmer, will open the following morn- 
ing’s session with a discussion on the 
outlook for agriculture. Mr. Gregory is 
expected to give interesting sidelights 
on the new farm relief bill and other 
economic problems  ccncerning the 
farmer. Reports of committees and the 
election of officers will follow. 

The final round of the golf tourna- 
ment will be played in the afternoon 
and prizes will be presented to the win- 
ners. Horseshoe pitching and _ other 
outdoor games will be held for those 
who do not enter the tournament. 

Ladies who attend the convention will 
be guests of the association at a bridge 
party which is to be in charge of Mrs. 
. M. Adams, St. Louis, and Mrs. R. 
M. Field and Mrs. L. F. Brown, both 
of Chicago. Prizes will be awarded to 
the winners. 


Special Rail Rates 


Reduced railroad rates of one and 
one-third fare for a round trip will be 
granted to those who attend the con- 
vention. In order to obtain this reduc- 
tion it is necessary to write Mr. Brown, 
secretary of the association at 53 West 
Jackson boulevard, Chicago, for a cer- 
tificate of identification. When present- 
ing this certificate to ticket agents the 
bearer may obtain the reduced rates for 


quarters. 


himself and members of his family. 

Mr. Brown also announces that he 
will be glad to arrange for sleeping car 
accommodations and any other services 
in connection with the convention trip 
for all who intend to leave via Chicago. 
‘Lhose travelling from the St. Louis dis- 
trict will be accommodated by J. M. 
Adam, Anheuser-Busch Co., St. Louis, 
and delegates from the South will find 
E. P. MacNicol, Exchange building, 
Memphis, Tenn., secretary of the 
Southern Mixed Feed Manufacturers 
association, at their service. 

Ideal for Vacation 

The scenic beauty and recreation fea- 
tures of the French Lick Springs hotel 
which will be the headquarters for the 
meetings of the association offers an 
opportunity to combine a vacation trip 
with the convention. Two 18-hole golf 
courses are located near by and those 
who enjoy riding will find a mount to 
their liking in the fashionable stables 
operated in connection with the hotel 
properties. There are many bridle paths 


INDIANA 

Francis Finch, Veedersburg Grain 
Co.. Veedersburg, has purchased the 
Bish Feed & Milling Co., Veedersburg, 
and will continue to operate both con- 
cerns. 

Valparaiso feed store, Valparaiso, is 
open for business under the manage- 
ment of Elden Kuehl. 

Community mill, Flat Rock, has been 
taken over by the Suckow’ Milling Co., 
Franklin. 

Ray Knisley, Grabill, and E. W. 
Woods, Fort Wayne, have opened and 
remodeled the mill at St. Joe, which has 
been idle for several years. Flour will 
be manufactured and a line of feeds is 
expected to be taken on in the near 
future. 

Nicholas Reising, manager, Poseyville 
Grain & Feed Co., Poseyville, reports 
a decided increase in the sale of poul- 
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The American Feed Manufacturers will have the oppor- 


tunity to enjoy the beautiful surroundings and recreational 
features of the French Lick Springs hotel, convention head- 


wending through the beautiful grounds 
and gardens. Indoors the guests will 
find swimming tanks, heaith baths, and 
many other recreational and _health- 
building facilities. The French Lick 
Springs hotel is also the home of the 
famous Pluto water, known throughout 
the country for its medicinal qualities. 
In keeping with present economic con- 
ditions the notel management offers 
special room rates to the convention 
guests and asks all those who attend 
to make their reservations early. 

“We want you to come to the con- 
vention to enjoy a real vacation as well 
as to discuss the problems of the feed 
industry,” says Mr. Brown. “We have 
spared nothing in arranging a program 
that will be helpful and entertaining. 
Those who have never been at our an- 
nual meeting will never regret coming 
and our regular delegates will find this 
year’s convention more interesting and 
pleasant than it has ever been in the 
past.” 


try feeds and other products and looks 
forward to a general improvement in 
business conditions this season. 

Mt. Vernon Milling Co., Mt. Vernon, 
is rebuilding its plant which was des- 
troyed by fire last October. The com- 
pany has been reorganized with Frank 
L. Kleck as president; Dr. R. E. Wil- 
son, vice president, and Nelson E. Kel- 
ley, general manager. 

E. E. Allison and J. G. Steinhart, 
Steinhart Grain Co., Indianapolis, have 
leased the Urmston elevator, Camden, 
and will operate it under the name of 
Camden Elevator Co. 


BILL HAMILTON, formerly in the 
general offices of the Pecos Valley Al- 
falfa Mill Co., Hagerman, N. M., has 
been made assistant manager of the 
company’s Pauls Valley, Okla., plant. 
Jack Wilson is manager. 
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A. L. WAGNER & CO., Haven, 
Wis., has purchased the Haven Equity 
Cooperative association warehouse and 
is utilizing it for storing teed and seed. 


MEET AT LAFAYETTE 

Associated Feed Dealers of America 
will hold their annual meeting at Pur- 
due university, Lafayette, Ind., May 9. 
Dr. H. R. Kraybill, Indiana state chem- 
ist and feed control official, has cooper- 
ated in arranging the program. An ad- 
dress on poultry feeding problems will 
be given by Prof. C. W. Carrick of the 
university staff and experiments being 
conducted by the school on poultry, 
dairy and beef cattle wiil be reviewed. 
Officers of the association are Charles 
Urschel, Tippecanoe, lid., president; 
Charles L. Patterson, Fulton, Ind., vice 
president, and Ralph V. Johnson, Ar- 
gos, Ind., secretary and treasurer. 


Pennsylvania Dealers Support 
Portable License Bill 


truck competition, reduction of 

registration fees for feeds and 

the farm relief bill were discussed 
by the Pennsylvania Millers & Feed 
Dealers association at a meeting, held 
in the Penn-Harris hotel, Harrisburg, 
Pa., April 20. More than 25 persons 
attended. 

The association adopted a resolution 
favoring legislation for the regulation of 
the rates and operation of motor trucks 
and waterway transportation as a means 
of protecting the grain and feed indus- 
try against unfair competition and the 
disrupting of prices. 


Pi feed mill legislation, 


Airplane View of the Cedar Rapids, Iowa, Mill 


Profitable Feeds 
Profit Dealers 


Whether your customers feed cattle, dairy herds, hogs or poultry, they 
demand feeds that bring the longest profit for every dollar they cost. 


There is a Quaker feed for each requirement. 


Each feed is the best 


that knowledge and experience has developed. Thousands of feeders 


have attested to their merit. 


Exacting tests by high authorities con- 


firm this popular approval. It is the experience of dealers that once a 
feeder tries Quaker feeds he becomes an enthusiastic and permanent 
user. These are the customers you want, Mr. Feed Dealer. The profits 


Quaker Feeds earn for customers pay you a profit. 


If you want to 


know more about the advantages Quaker feeds offer you, Mr. Dealer, 
drop usacard. Do it NOW, before you forget. 


THE QUAKER OATS COMPANY, CHICAGO, U.S.A. 


BUY QUAKER FEEDS 


IN STRIPED SACKS 
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Announcement was made at the meet- 
ing of a reduction from $25.00 to $5.00 
in the fee for the registering of feed 
brands in the state with the department 
of agriculture. The reduction was ob- 
tained by the passage of a new bill 
through the Pennsylvania legislature 
which has been signed by the governor. 

Brands must be registered the first 
of each year with the department of 
agriculture as before, but in addition to 
the registration fee a further tax must 
be paid on the basis of tonnage sold in 
the state during the previous calendar 
year. The rates are to be $5.00 for 150 
tons or less; $10.00 for 150 to 300 tons; 
$15.00 for 300 to 500 tons, and $25.00 
for more than 500 tons. Another change 
in the law has added semi-solid and 
dried skim milk to the feeds listed as 
concentrated commercial feedstuffs. 

Dealers were urged to support a port- 
able feed mill license bill which was 
before the ways and means committee 
of the state legislature at the time of 
the meeting. After a discussion those 
present agreed to draft a resolution fav- 
oring the bill and to place copies in 
the hands of the chairman and members 
of the ways and means committee. The 
fact that portable mills were taking 
away the business of the stationary 
millers and paying little or no taxes to 
the state, while the dealers contributed 
heavily in this respect, was emphasized 
in the resolution. 

R. C. Miner, Miner-Hillard Milling 
Co., Wilkes-Barre, Pa., spoke briefly on 
the farm relief bill. The dealers present 
agreed to support the Eastern Federa- 
tion of Feed Merchants in its legisla- 
tive program covering the relief mea- 
sure and voted to draft a resolution 
commending the organization for the 
work done to date. 

The resignation of G. A. Stuart as 
secretary of the Pennsylvania Millers 
& Feed Dealers association was accept- 
ed and Mrs. G. A. Stuart was appointed 
to take over the position. Plans for 
the annual convention to be held at Lan- 
caster June 14, 15 and 16 were also dis- 
cussed. 


W. R. LEATHERS, Madison, Wis., 
representative for J. B. Sedberry, Inc., 
Utica, N. Y., was a recent visitor at 
the offices of The Feed Bag. 


MAX COHN, president, Sunset Feed 
& Grain Co., Buffalo, N. Y., recently 
underwent an operation for appendi- 
citis and reports his health to be much 
improved. 


GEORGE GUNN DEAD 
George Gunn, veteran Michigan rep- 
resentative for the Arcady Farms Mill- 


ing Co., Chicago, died at his home at 
Plymouth, Mich., Monday, April 17, 
following a heart attack. Mr. Gunn 


was well-known and well liked by a 
wide circle of friends to whom his 
death comes as a sudden shock. He is 
survived by his wife, Irma Gunn, pro- 
prietor of the Eckles Coal & Supply 
Co., Plymouth, Mich. Mrs. Gunn is 
scheduled to speak at the Central Retail 
Feed association convention which will 
be held at Milwaukee, June 5 and 6. 
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LET’S BUY WHAT WE NEED Whenever we looked at any financial state- 
AND BUY IT NOW ments during the past two years, we’ve 

given primary attention to such items as 
cash in banks and investments in United States government securities. 
Stocks were scarcely considered as first class assets and only the firms with 


proportionately large cash balances and comfortable reserves in federal 7 
bonds were highly rated. 


A drastic change, however, has resulted from President Roosevelt’s 
new deal in which the United States has left the gold standard and infla- 
tion is sweeping through the country. Prices of all commodities are rising 


and the value of money, no longer fixed in accordance with any gold stand- 
ard, is declining. 


Merchandise on hand is now an important item to be considered in con- 
nection with any firm’s statement. In terms of dollars, the value of all mer- 
chandise has increased and is still going up while, judged by the amount of 
merchandise which can be purchased with any given amount of money, the 
value of cash in the bank and in United States securities has been and is 
still going down. Money, on this basis, will be still further depreciated 
with each increase in the prices of commodities. 


Consider the case of a feed dealer who, just one month ago, had $1500 
cash in the bank and $1000 in merchandise. During this month, feed and 
grain prices have increased approximately 20 per cent in price, figuring a 
rough average, and so his $1000 in merchandise is worth $1200 on the 
present market. His $1500 cash in the bank, however, since it now will 
buy only 80 per cent of the grain and feed it could have purchased a month 
ago is, on a commodity basis, worth just $1200. 


Up to the recent start of the present inflationary movement, the feed 
industry had been suffering from a period of declining markets which had 
continued for several years. Many dealers maintained that they could not 
buy a car of feed one day and still have it worth the price paid for it when 
delivery was taken a week to 10 days later. This has made cautious buyers 
of the feed men and has been responsible for the low stocks generally held 
throughout the feed industry. 


Now that the situation has changed, however, it is time to fill those 
empty bins and warehouses—it’s time to make up some of those market 
losses which we’ve all sustained—it’s time to buy again. It’s time to buy 
such things as we may need for the conduct of our business, including ma- 
chinery, equipment, and necessary building, as well as the merchandise we 
will need to sell for inflation will raise the price of steel as well as wheat. 


THE FEED BaGis urging its readers to buy but it is not urging them to 
speculate. We’ve contracted with our printer for a full year in advance and 
we’ve purchased all the paper and ink we’re going to use during the next 
six months because we believe it good business to provide for our needs be- 
fore prices go higher. We’re not speculating, however, because we know 
we’re going to actually require and use for our own purposes everything we 
have purchased. 


Inflation is here. Prices are going up. Let’s buy what we need, there- 
fore, so that we may take some profit through the advance, but let’s not 
speculate—unless we are among those few fortunate individuals who can af- 
ford to lose. 


Davip K. STEENBERGH. 
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Portable Makers and Operators ‘ 
Oppose Licensing Bill 


USTERED by machinery man- 
ufacturers, a mass of portable 


mill operators gathered at 
Madison, Wis., April 25 to 
protest against Bill No. 778 A which 


has been introduced in the legislature 
and which requires a license fee of 
$50.00 a year on itinerant grinders. 
There was an apparent lack of repre- 
sentation on the part of stationary mill 
owners, the only one appearing in favor 
of the bill being David K. Steenbergh, 
secretary of the Central Retail Feed as- 
sociation, and two other members of 
the industry who signed petitions in 


favor of the bill at the close of the 
hearing which was held before the as- 
sembly committee on agriculture. 

Chief arguments of the portable mill 
operators centered about the fact that 
they were not making any money in the 
business and could not afford to pay a 
license fee. 

Mr. Steenbergh contended that it was 
unfair to let portables go untaxed while 
stationary mill owners who contribute 
heavily every year to the cost of govern- 
ment are compelled to compete against 
them. 

“We feel that despite the fact that 


Vitality Feeds 


A Complete 
Line of 
| 


FINEST QUALITY 
FEEDS 


re Made Right ee Priced Right 


If not sold in your town write for 
our agency proposition. 


BOARD OF TRADE BLDG. 
CHICAGO 
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portables serve the farmer,” he said, 
“they should contribute to the support 
of the government. They should not 
be permitted, because of lower taxes, 
to compete with the established tax- 
paying miller and ruin his business. 
Wisconsin feed dealers with an invest- 
ment of several million dollars of tax- 
able property should be protected.” 

Mr. Steenbergh also pointed out that 
the portables were hazardous to farm 
lives and property because of danger 
from fire and added that many insur- 
ance companies had written clauses into 
their policies voiding insurance protec- 
tion during the time and for several 
hours after a portable miil operated on 
the premises. He also explained that 
portables offered no protection against 
the entrance of tramp iron into the feed 
and thereby invited the loss of farm- 
ers’ livestock and poultry. 

The bill introduced this year is sim- 
ilar to the one which was passed 75 to 
10 in the assembly but was defeated by 
one vote in the senate during the 1932 
session of the legislature. Briefly, the 
measure requires operators of portable 
mills to obtain a license from the clerk 
of each county in which he operates. 
The cost of the license shall be $50.00 
a year. 

Another hearing on the bill will be 
held at Madison, May 9, at 2 p. m., be- 
fore the assembly commiittee on agri- 
culture. The portable mill operators are 
again expected to be out in full force 
and stationary millers are urged to ap- 
pear enmasse to present arguments in 
favor of the bill. 


Dry Skim Milk Use Gains 
Despite Depression 


Many informal discussions were held 
but no address of special interest to 
the feed industry was scheduled at the 
American Dry Milk institute’s eighth 
annual meeting which convened at the 
Bismark hotel, Chicago, April 26. 

A chart was prominently displayed at 
the convention, however, which showed 
that the use of dry skim milk by the 
feed industry had increased more than 
six times in 1932 as compared with 1928 
despite the reduced demand for many 
other feed ingredients resulting from 
the depression. In 1928 some 15,000,- 
000 pounds of dry skim milk were used 
by the feed industry. This figure rose 
to 26,000,000 in 1929, 51,300,000 in 1930, 
— in 1931 and 97,850,000 in 

C. E. Gray, chairman of the execu- 
tive committee, was prevented from at- 
tending the meeting and Walter Page, 
vice chairman, presided. The speakers 
included C. E. Beardslee, Malcolm Cav- 
enagh, Douglas Malloch and H. E. Van 
Norman. Busses were provided for a 
pre-view of the World’s fair at the con- 
clusion of the meeting. 

Members of the institute’s executive 
committee were reelected as follows: C. 
E. Gray, Golden State Co., Ltd., San 
Francisco, chairman; Walter Page, Bor- 
den Co., New York, vice chairman; M. 


J. Metzger, Bowman Dairy Co., Chi- 
cago, secretary-treasurer; H. E. Van 
Norman, Century Dairy exhibit, Chi- 


cago; F. A. Wills, Suplee, Wills, Jones 
Co., Philadelphia; H. R. Leonard, Twin 


City Milk Producers association, St. 
Paul; R. R. Gockley, Dairymen’s 
League Cooperative association, New 


York. 
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Farm Relief, Inflation, Power 


Costs 


Are Convention Topics 


Central Dealers Meet at Milwaukee, June 5 and 6 


Tee by well-qualified men and 
open forum discussions to help 
the dealer guide his business in 
the right direction and take ad- 
vantage of the better things promised 
by President Roosevelt’s new deal, will 
be the features of the program for the 
Central Retail Feed association conven- 
tion, to be held at the Schroeder hotel, 
Milwaukee, June 5 and 6. 
he new farm relief bill, inflation, 
banking, better merchandising and busi- 
ness management and cther pertinent 
trade problems will be literally taken 
apart by those who know what’s inside 
and a graphic, simple explanation of 
how the mechanism works is to be pre- 
sented. Every attempt will be made 
to give dealers a vivid picture of the 
turns in the road which they may ex- 
pect in the next year so that they will 
be able to adapt themselves and their 
businesses to make greater profits than 
they have ever done in the past. 
Steen on Farm Relief 

Herman Steen, Chicago, secretary of 
the Millers National federation, who has 
kept a watchful eye on agriculture and 
its relation to the grain, milling and 
feed industry, will explain the new farm 
relief bill which has set the nation agog. 
Mr. Steen may be expected to do a 
good job as the administraiion at Wash- 
ington is considering him for the posi- 
tion of director of miliing in the con- 
templated set-up of the tiew farm pro- 
gram. He has served efficiently as sec- 
retary of the Millers National federa- 
tion for many years and was a former 
newspaper man and editor of an agri- 
cultural journal. 

One of the provisions of the new 
farm relief measure that Mr. Steen will 
discuss in detail is the placing of a tax 
on the processing of wheat, corn, dairy 
products, meat, etc. Dealers will be 
affected if the law is enacted since it 
requires a tax on floor stocks in the 
hands of retailers which are not dis- 
posed of within a certain period of time. 

Woman Will Speak 

A woman who owns and manages 
one of the most successful retail feed 
stores in the country will relate her ex- 
periences in merchandising which 
should prove of value to all who attend. 
She is Mrs. Irma Eckles Gunn, Eckles 
Coal & Supply Co., Plymouth, Mich. 
This is the first time during the history 
of the Central Retail Feed association 
that a woman has been one of the 
speakers at the convention. 

An analysis of the present electric 
power rate situation in Wisconsin is 
to be given by H. Zindner, rates and re- 
search division of the state public serv- 
ice commission. He will take in many 
phases of the problem including port- 
able mill competition, the variance in 
rates charged by the different power 
companies and actual costs of power 
to the dealer as related to the volume 
ground. 

Mr. Zindner, on behalf of the pub- 
lic service commission, cooperated with 
the Central Retail Feed association in 
the recent power rate survey which it 


conducted throughout Wisconsin. He 
has compiled data on the survey and 
will have many interesting facts to dis- 
close. 

C. D. Morris, assistant chairman of 
the Western Railways committee on 
public relations, is scheduled to discuss 
the subject of “Better Times for the 
Railroads Mean Better Times for Busi- 
ness”. He will confine his talk to prob- 
lems which affect the feed, milling and 
grain industry. 

Inflation and Banking 

Arrangements are now under way tc 
obtain a well-informed speaker on the 
subject of inflation and the new deal in 
banking. In view of the present in- 
terest which the entire country is show- 
ing in the money situation the program 
committee believes that a simple ex- 
planation of the movements now afoot 
would be of interest to men in the feed 
business. 

Collections will also be one of the 
main subjects. A speaker who has had 
actual experience in credit relations with 
farmers will be assigned to handle this 
problem, and dealers who attend may 
well expect to obtain many ideas that 
will help them to reduce their book ac- 
counts. 

The Milwaukee Grain & Stock ex- 
change is again furnishing the enter- 
tainment for the annual banquet which 
will be held on the evening of June 5. 
Music and a variety of entertainment 
and a good time for all is promised and 
there will be no after-dinner speaker. 


Fight District 


The exchange committee which is in 
charge of arrangements includes John 
W. Jouno, chairman, W. C. Holstein, 
G. W. Kruse, O. R. Sickert, H. W. 
Kasserow and C. Quincy Dunlap. Ed- 
ward LaBudde, president of the Mil- 
waukee Grain & Stock exchange, will 
give the address of welcome at the open- 
ing of the convention. 

Response and the annual address is 
to be given by James H. Vint, Farmers 
Cooperative Elevator Co., Union Grove, 
Wis., president of the association. The 
reports of Joe Straub, Lomira Elevator 
Co., Lomira, treasurer, and David K. 
Steenbergh, secretary, wili follow. 

Beer, World’s Fair 

With beer back Milwaukee affords 
more attraction than ever for those who 
desire a real stein of 3.2 directly from 
the city which once again takes its place 
as the greatest brewing center in the 
world. A short journey of 90 miles 
will reach Chicago and the attractions 
of the World’s fair and reports indicate 
that many delegates intend to drive on 
to the Windy city following the con- 
vention. 

Because of the fact that a _ record 
crowd is expected, dealers are requested 
to reserve rooms at the hotels in ad- 
vance. Hotel and banquet reservations 
may be obtained through the offices of 
the association at 210 East Michigan 
street, Milwaukee. Further announce- 
ments on the convention and the pro- 
gram will be sent to the trade through 
the mails. 


Poultry Clinics 


Scheduled 1n Wisconsin 


ings to which each merchant will 

be permitted to invite two or 

three of his best poultrymen 
customers, have been arranged by the 
Central Retail Feed association in co- 
operation with the department of poul- 
try husbandry at the University of Wis- 
consin college of agriculture. 

The first of these meetings was held 
Friday evening, May 5, at Waukesha, 
Wis. The remaining seven ate sched- 
uled as follows: Fond du Lac, May 10; 
Amery, May 16; Eau Claire, May 17; 
Wausau, May 18; Green Bay, May 19; 
Portage, May 24 and Janesville, May 
29. 


Bis: district feed dealers meet- 


Profs. J. B. Hayes and Jerry Annin 
of the University of Wisconsin, taking 
turns, will be the feature speakers at 
all meetings. They will discuss poultry 
management and feeding problems with 
special reference to the widely herald- 
ed poultry diseases which are now re- 
ported to be costing flock owners mil- 
lions of dollars annually. They will 
also answer any questions which the 
dealers or their poultrymen guests may 
care to ask. 


The Madison poultry authorities are 
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expected to take practically all the time 
available at the meetings and only two 
cther brief talks have been scheduled. 
James H. Vint, Farmers Cooperative 
Elevator Co., Union Grove, Wis., pres- 
ident of the Central Retail Feed asso- 
ciation and former commissioner of the 
Wisconsin department of markets, will 
explain the work of the association at 
the four southern meetings and this as- 
signment will be taken over by J. Ed- 
son Davis, Northern Supply Co., Amery, 
Wis., at the four northern meetings. 
Mr. Davis is vice president of the asso- 
ciation. 

David K. Steenbergh, The Feed Bag, 
Milwaukee, secretary of the association, 
will report on plans for and urge at- 
tendance at the organization’s eighth 
annual convention to be held at the 
Schroeder hotel, Milwaukee, June 5 and 
6, at all meetings. Every meeting will 
be held in the evening, starting with a 
“dutch-treat” dinner, and notices of the 
time and place will be mailed to each 
dealer in the territories surrounding the 
designated cities in ample time for ad- 
vance registrations to be made with the 
association office at 210 East Michigan 
street, Milwaukee. 
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Arcady 


HAIL THE 


And 


Arcady-W onder 
Mashes 


containing Liver Meal (va- 
cuum-processed) are increas- 
ingin favor with good poultry- 
men every day. 


Permanent profitable business 
is assured when vou distribute 


Arcady-W onder 
Feeds 


President Roosevelt is leading t! 
the dawn of a new era is hfre 
rising;— business is improvirp: 
pression is broken. 


Much higher prices for all {a1 
ably ahead of us—SOON. 


Now is the time to start 
heavier production to cashli 
cheese, egg and poultry prices 
overcome the lax feeding ofjt 


ARCADY-W 


( Laboratay 
will help you back to real pr 
era we have begun. 


ARCADY FARMS 


223 W. Ja 
CHICA 
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cady Dealers! 


ing this nation to a New Deal— 
here. Already price levels are 
ire-—the backbone of the de- 


l farm commodities are inevit- 


tareal feeding program for 
shin on better milk, butter, 
ices. Much must be done to 
ofjthe past three years. 


ILLING COMPANY 


jason Bivd. 
AGO, ILL. 


DEAL!!! 


Arcady Poultry 
Remedies— 


Worm-A-Tonic and Vapor 
Spray—assure poultrymen of 
the maximum benefits from 
price increases by maintaining 
their flocks in top laying trim 
and reducing disease losses to 
a minimum. 


Get our special dealer 
_ proposition 
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profitable business in the new 


New Way of Feeding Calves 
Announced to Trade 


Vita-Fat, a new substitute for milk 
as a calf food, has been developed by 
Armour & Co., Chicago, in collaboration 
with J. M. Coyner, field representative 
of the Wisconsin Livestock & Meat Im- 
provement council. 

The product is a creamy paste made 
principally of beef fat and is soluble 
in water. It can be mixed with skim 
milk and the resulting product is said 
to have all of the virtues of whole milk 
as far as calf feeding is concerned. It 
can also be mixed with skim milk 
powder and water, making it practical 
in districts which sell whole milk rather 
than butter fat. 

The feeding of the product through 
a nipple device is recommended for best 


results. Tests conducted by Mr. Coy- 
ner reveal that milk gulped from a pail 
goes into the calf’s first stomach or 
paunch where it is of little food value 
to the animal. Mr. Coyner explains 
that calves have four stomachs and that 
when milk is taken in small quantities 
from an udder or a nipple the first and 
second stomachs remain closed and the 
food passes into the third stomach 
where it is digested thoroughly giving 
the calf the full benefit of the ingred- 
ients. 

Armour & Co. reports that Vita-Fat 
can be turned out in quantities at a 
cost to the dairyman that is consider- 
ably under the price of butter fat and 
that as a result farmers will find it pro- 
fitable to feed their calves a few weeks 
or months longer to increase their mar- 
ket value. 


FEEDERS NEED 


CHICAGO 


CATTLE 


PEANUT MEAL 
41% PROTEIN 


They will buy it 
from you if you 


have it in stoek 


The profits of the Feeder and Dairyman, today, depend on 
a sound feeding program. Darling’s 41% Peanut Meal is 
an economical source of vegetable protein and is used by 
thousands of Feeders who know its value when added to 


the ration. 


Darling’s Peanut. Meal—free from shells—is very palat- 
able and nourishing—promotes growth, and increases the 


digestibility of your feed. 


You can handle Darling’s Peanut Meal to real advantage— 


the demand exists. 


Supply your trade with this high 


quality product which provides protein in an economical 


and dependable form. 


DARLING & COMPANY, Chicago, Ill. 


DAIRY CATTLE: Ideal supplement for dairy 
rations. Used with grains or in combination 
with other proteins in mixtures. Just the thing 
for high producing cows. 

SHEEP AND LAMBS: Palatable — growth- 
giving — especially desirable for lamb feeding. 
ALL CLASSES: All livestock thrive on Pea- 
nut Meal. Supply your customers with Dar- 
ling’s and know you are handling the best. 


WRITE FOR PRICES AND 
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BEEF CATTLE: The right supplement for 
grains in cattle feeding. A fine flesh and body 
builder. 
HOGS: For hog feeding, the need of protein 
balanced with mineral content, is well known. 
Darling’s Peanut Meal and Darling’s Digester 
Tankage in your hog ration makes an ideal 
combination. 


DESCRIPTIVE LITERATURE 
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Purina Will Supply Feed 
At World’s Fair 


Purina poultry feeds, manufactured 
by Purina Mills, St. Louis, Mo., have 
been selected as the official rations for 
the International egg laying contest, to 
be conducted under the auspices of the 
National Poultry council at the Cen- 
tury of Progress exposition in Chicago, 
according to an announcement recently 
released by the exposition management 
and confirmed by Purina. 

The contest will last from May 1 to 
the latter part of October to determine 
the world champion flock of layers. The 
project includes 200 pens, 100 of them 
to house the egg producing birds and 
the balance to be used for the purpose 
of displaying the various breeds of poul- 
try. Each pen in the egg-producing di- 
vision will house 26 hens and two roost- 
ers and will bear the owners’ name and 
address. Visitors at the exposition will 
be able to purchase the eggs produced 
during the contest. 

A model hatchery which will produce 
5,000 baby chicks a week will be oper- 
ated in connection with the poultry ex- 
hibit. A broiler plant in which chickens 
are fattened for the market will also be 
in operation to produce special fries to 
be sold to visitors. The entire poultry 
unit is located just south of the travel 
and transportation building on _ the 
world’s fair grounds. 


BEG YOUR PARDON 

The difference between 32 cars and 
32 tons can be figured in many dollars 
of profit—or loss—and about a score 
of readers of The Feed Bag wrote in 
to comment that there must have been 
ostriches, lots of them, on the farm of 
Edwin Seifert who was reported to 
have purchased 32 cars of feed last 
year from George Delmarcelle, Green 
Bay, Wis., dealer. The article about 
Dealer Delmarcelle which was published 
in the April number of The Feed Bag, 
however, should have reported 32 tons 
instead of 32 cars. The error was ours. 
Farmer Seifert has a large poultry farm 
as weli as livestock, but no ostriches. 
He personally told The Feed Bag re- 
porter that he had purchased 32 tons 
of feed for use on the farm in 1932 at 
— data for the article was gath- 
ered. 


New Peanut Meal Reported 
Winning in Favor 


The new peanut meal recently intro- 
duced on the market by Darling & Co., 
Chicago, is winning widespread favor 
among feeders, according to recent re- 
ports received from the firm. 

One of the reasons for the success 
of the product, according to the com- 
pany, is the fact that when it is used 
with a ration it not only permits the 
feeder to finish off his animals at lower 
cost, but actually results in the animals 
bringing better prices because of top- 
notch condition. 

The palatability of peanut meal, the 
high percentage of digestibility of both 
protein and fat is commanding the at- 
tention of all who give serious thought 
to the feeding problem, it is further 
pointed out. The company announces 
that it will be pleased to supply helpful 
literature on peanut meal to dealers who 
do their own mixing. ; 
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Improvement for Agriculture Offers 
Nation Greatest Opportunity 


New York Banker Addresses Farmers’ Meeting 


NE of the lessons we _ have 
O jearned from this depression is 

that in times of plenty we should 

prepare for times of famine, 
Harold S. Brown, New York state 
banker, told members of the North Otto 
Grange, in discussing the relationship 
between the farmer and the banker at 
a meeting held recently. 

“There is indeed a relationship exist- 
ing between the farmer and the banker,” 
he said, “and it is more intimate than 
at first supposed. 

“The nation’s greatest single business 
opportunity today is the improvement 
of farm methods and resources. Agri- 
cultural schools have done a great deal 
to show how larger returns can be ob- 
tained from soil cultivation. Bankers 
are studying the problems of farmers 
today as never before and are taking 
an active part in movements for the 
benefit of the farming community. 
Bankers have furthermore helped to 
secure better rural education. They 
fully realize the economic truth that the 
welfare of the nation rests upon the 
prosperity of the farmer. 

Farm System Weak 

“There are times when it is neces- 
sary for most people to borrow money. 
When a business firm desires a loan, a 
statement of the condition of the firm 
is filed with the bank. This is a point 
in which many farmers are weak. How 
many of them take inventory or make 
a credit statement? 

“Interest on loans and mortgages has 
long been a bitter drop in the cup of 
the farmers as well as others. In mak- 
ing a loan it is perfectly natural that 
one should expect to pay for the use 
of the money and the lender is en- 
titled to this interest and final repay- 
ment of the principal. 

“It is only through knowledge of a 
person’s condition that loans can be 
made. A bank must of necessity be 
cautious in loaning money as_ this 
money belongs to the depositors and 
the bank must safeguard them. Among 
these depositors are the farmers who 
have placed funds in the bank and again 
we see a relationship between the 
banker and the farmer. 

“In a recent issue of the American 
Agriculturist there appeared an article 
written by H. E. Babcock, economist. 
In part he wrote, ‘Don't put off bank- 
ruptcy too long.’ He intimated that the 
bankers were trying to ruin the country 
and protect themselves. Can you by 
any sane reasoning tell why or how 
the bankers should want to ruin our 
country? Is it not an absolute fact 
that the great majority of the invest- 
ments of our banks are in municipalities 
and industries and loans to people on 
land in these good United States? 

“The writer of the article criticised 
maintaining the gold standard and 
wants us to depart from it. He favors 
inflation. We have had a very fine op- 
portunity to witness the effect of such 
a procedure when we: know what hap- 
pened to the German mark, the Russian 


ruble, the French franc and even the 
Canadian dollar and the English pound. 
“Let us consider his advice about 
bankruptcy and starting over again. 
‘How much credit will the farmers have 
or can they get if they follow this pro- 
cedure? Do you really believe that 
those who have suffered losses because 
of farmers in general going into bank- 
ruptcy will again risk money to them? 
“Let me paint for you a_ picture 
of conditions which will prevail if 
the farmers in general quit farming. 
Should this happen where do_ these 
farmers expect to find employment? 
There will be no welfare fund to care 
for the unemployed as the burden of 
providing such fund will be too heavy 
for those who make an honest effort 
to carry on. We all know every one 
must eat. Therefore, we must have 
some farm products raised. That will 
be the time when a group of men form 
some sort of an association to buy up 
bankrupt farms for small amounts. The 
farmer who wants land will be com- 
pelled to pay a long price for it or else 
take the choice of operating it as a 
servant or vassal. The situation will be 
similar to the feudal system which pre- 
vailed in England some years ago. 
“Frequently we hear some farmer say, 
‘If the price of milk today only was at 
the level of 1929 or 1930, I would be 
more satisfied. Suppose we make a 
little comparison here. Dairy feed back 
in 1929 and 1930 was costing the farmer 


Fertilizer, Scrip Discussed 
At Amery Meeting 


The New Richmond District Dealers 
club will send a large delegation to the 
annual convention of the Central Retail 
Feed association at Miiwaukee, June 5 
and 6, according to expressions received 
from the members at a gathering of the 
group which was held at the Amery 
hotel, Amery, Wis., April 11. 

Merchandising of fertilizer and the 
recommendation of proper types to the 
farmer was one of the chief topics of 
discussion. The dealers also exchanged 
accounts of their experiences in the 
handling of drouth relief scrip issued by 
the railroads in the New Richmond, ter- 
ritory. As a general rule it was re- 
vealed in the discussions that the deal- 
ers stand to lose money on this scrip 
due to the elaborate and uncertain 
methods of receiving the rebate after 
it has been allowed to farmers. 

A committee was appointed to look 
into the possibilities of holding another 
seed school at Spooner sometime during 
the summer. All of the dealers who at- 
tended last year’s event were enthusias- 
tic about holding a similar gathering 
this year. 

Power rates were brought up for dis- 
cussion and the members were urged to 
attend the Central Retail Feed asso- 
ciation convention at Milwaukee for in- 
formation on the subject. 
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about $44.00 a ton, and today it sells 
for about $18.00 a ton. There is more 
of a margin between the price received 
for 100 pounds of milk and paid for 
100 pounds of feed today than there 
was in the days of prosperity. The mar- 
gin favors the farmer. In reality an an- 
alysis of prices today compared with 
those of three years ago shows that a 
pound of milk will buy more than a 
pound of grain. I do not wish to say 
that the price of milk is high enough, 
as I do not believe it is. I only wish 
to point out to you that there is some 
balance in the farmer’s favor which did 
not exist three years ago. 

“When feed was costing more than 
milk it seems that the most feed was 
used. Now, when feed costs less than 
milk, less feed is being used than be- 
fore. 

Too Much Taxation 

“There is one thing which affects the 
farmer’s net income as much as any- 
thing else. Though farms have de- 
clined in value, taxes have mounted and 
mounted. ‘These increasing taxes have 
also burdened other industries. Instead 
of finding new methods of taxation and 
new sources of revenue, it is time our 
legislators should reduce taxes. There 
is only one way in which this can be 
accomplished. That way is to stake out 
the wholesale expenditures of public 
moneys for those things which are un- 
necessary. But these men will not cut 
down their patronage until such time 
as the people band together and present 
an organized effort. Public opinion, pro- 
perly used, is a powerful weapon. The 
farmer and banker as well as all others 
should join kands in this effort.” 


OHIO 

W. G. Hyatt, Pattersonville, former 
partner in the King-Walton Co., Miner- 
va, has purchased the Hanoverton mills, 
Minerva. 

J. B. Raff and A. L. Wolcott have 
opened a feed store at Kent. 

Evansport mill, Evansport, has been 
purchased by Pliny Gratz, Waterloo, 
Ind., and Harry L. Groff, Edon, Ohio. 
The plant has been remodeled and new 
machinery has been instalied. 

Paul Radcliffe, Adamsville, has com- 
pleted the construction of an addition 
to his feed store which will be used to 
house his feed grinding machinery. 

D. C. Brooks has purchased the Ash- 
tabula Roller mills, Ashtabula, and will 
centinue to operate the business. 

W. W. Cummings, secretary of the 
Ohio Grain, Mill & Feed Dealers asso- 
ciation, celebrated his birthday April 20. 
He is rapidly recovering from injuries 
received recently in an automobile ac- 
cident and despite doctor’s orders to 
rest, is busily engaged in preparing for 
the association’s annual convention at 
Dayton June 5 and 6. 

Bartlett-F'razier Co., Cincinnati, has 
taken over the grain futures business of 
the Early & Daniel Co., and Roy Rife 
has been made manager, with offices in 
the Board of Trade building. 
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CUSSED EVENT 


Mary had her baggage searched 
By men in quest of custom. 
The brutes they soiled her private things 
And, oh, how Mary custom. 
* * * 


RIGHT, PAW 
Willie: “Paw, what is discretion?” 
Dealer: “It’s something, son, that 


comes to a man after he’s too old for 
it to do him any good.” 


CORNHAY WEAKLY NEWS 

Hiram Hicks, winner of the annual 
Cornhay hog calling contest, was dumb- 
founded when the judges presented him 
with first prize. “I didn’t even know 
there was a contest,” he said. “I was 
just crying for farm relief.” 

Bill Wade who tips the scales at 300 
pounds accidentally fell into the well 
on Judd Perkins’ farm Saturday and 
had to be hoisted out with block and 


OULD you like to know all 
about Harold Parker’s plan 
that increased his feed sales 

21% times last year? Or L. D. 

Smith’s Friday afternoon plan of 

selling feed by phone? Or the 

tested methods of ten Wayne deal- 
ers of selling feed for cash? 


PHONE SALES 


BAGS 


(Average) ¢ 


The new Wayne book on ‘*Feed Merchandising”’ 


is packed full of tested ideas—with definite in- 
formation on how to use them. Here are the 
best merchandising ideas gathered from 5,000 
If you want more 
sales—more new customers—more cash cus- 


Wayne dealers in 23 states. 


Best merchandising 
ideas gathered from 


over 5,000 Wayne 
dealers. Book sup- 
plied to Wayne 


dealers only. 


tomers—you will find a wealth of practical 


tested ideas in 


at little or no cost. 


Every Wayne dealer gets a copy of this book 
free as a part of Allied Mills Service. 
Wayne salesman carries a copy with him. Ask 
him to show it to you and explain the com- 
plete merchandising program that is helping 
Wayne dealers get more business this year. 


‘‘Feed Merchandising’’ that 
can be applied to your own business. 
most of these ideas can be put into operation 


And 


Every 


ALLIED MILLS, INC. 


Executive Offices: Chicago 
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tackle. 

Lizzie Cobbs who consented to sell 
kisses for 25 cents each during the 
Cornhay Sewing club’s May carnival, 
made a net profit of 25 cents, that com- 
ing from her aunt who hadn’t seen her 
for 10 years. 

* * 
POOR ANCHOR 

Hiram: “How did you come by that 
black eye, Silas?” 

Silas: “My old black cow has a habit 
of flickin’ her tail so I tied a brick onto 

REAL RESULTS 

Newspaper Man: “You advertised 
with us last week for a night watchman. 
Did you get any results?” 

Dealer: “Sure, my place was robbed 
last night.” 

FASHION NOTE 

Dealer Jones: “I see that women’s 
clothes have fewer buttons on them 
than they used to have.” 

Uncle Joe: “Oh, yes. And women’s 
buttons have fewer clothes on them 
than they used to have.” 


CORRECT, TOMMY 


Teacher: “Tommy, use H2O in a 
sentence.” 
Tommy: “My dad says its H20 


money to the bank, but worse if you 
can’t pay it back.” 
* * 


LOAN FLOATERS 

Town Constable: “I’ll have to fine ye 
a dollar, Jeff.” 

Jeff: “I’ll have to borrow it off ye, 
judge.” 

Town Constable: ‘Great Scott! It 
was only to get a dollar that I was 
finin ye. Git out! You ain’t guilty 
anyway.” 

* * * 
LAST WORD AGAIN 

A husband and wife were having an 
argument as they drove along a lonely 
country road. Suddenly a mule brayed. 

“One of your relatives?” asked the 
husband. 

“Yes, by marriage,’ was the curt re- 
ply. 

* * * 
MODERN VERSION 
Mother: “Where do bad little girls 


WILLINGLY PAID 

Old Bascom had beaten up his wife 
and was taken to court. The judge 
fined him $5.50. 

“What's the 50 cents for?” inquired 
Bascom. 

“That's for the federal tax on amuse- 
ments,” answered the judge. 

* 


CAUGHT THE SPIRIT 
Mrs. Newlywed: “Have you any nice 
slumps this morning?” 
Butcher: “Slumps? What are they?” 
Mrs. Newlywed: “I don’t know but 
my husband is always talking about 
slumps in the market and I thought 
I'd try one.” 
HE GOT IT 
Kelly and Cohen were having dinner 
together. Cohen helped himself to the 
larger fish, and Kelly said: 
“Fine manners you have, Cohen. If 
I had reached out first I’d have taken 
the smaller fish.” 
“Vell,” replied Cohen, “you got it, 
didn’t you?” 


Carefully Sifted for Feed Dealer Consumption 
5 Every Friday Afternoon 
are 
x oA 
4 i 
go?” 
| Mary: “Most everywhere.” 
— 


his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we Pa your idea on this page 
we will send you a check for $3.00. lo 
fancy writing required. 


Feed Library 


For only a few cents postage a wide- 
awake and progressive dealer has built 
up and is maintaining a complete library 
on farming and feeding subjects. About 
a year ago he wrote to the agricultural 
experiment stations in his own and sur- 
rounding states and to his feed manu- 
facturers asking them to place him on 
their lists to receive bulletins, booklets 
and other literature which they issued. 
He selected the material which he be- 
lieved would suit his purposes and in- 
terest his customers, as it was received, 
and filed it under various headings on 
a row of shelves in one corner of his 
office. Whenever a question on poul- 
try diseases, proper feed for turkeys, 
etc., came up in his sales work, he im- 
mediately referred to his library and 
found the information he desired. He 
also invited farmers who came to his 
office to avail themselves of the infor- 
mation at hand. As a result he gained 
the confidence of his customers and is 
regarded as a man who knows whereof 
he speaks. Included in this dealer’s li- 
brary is a copy of the book, Feeds and 
Feeding, by Professors Henry and 
Morrison, which may be purchased from 
the offices of The Feed Bag. 


Farm Knick Knacks 


A dealer in the Middle West gets 
readers to pay more attention to the 
advertising which he sends to them by 
printing a knick knack at the bottom 
of each mailing. These little ideas help 
save the farmer or his wife time and 
money and are greatly appreciated. 
Here is an example of several which 
the dealer sent out recently: 

“To keep baby chicks from crowding 
into the corners of a brooder house and 
getting chilled, take a piece of paste- 
board about two feet high, stand it on 
end, and bend it in the form of a half 
circle to block out the corner.” 

“A little lime sprinkled in the water- 
ing trough used by livestock keeps the 
water sweet and helps to prevent the 
formation of scum.” 

“Always destroy old worn-out bat- 
teries or bury them where no livestock 
can get to them. The acid has a salty 
taste which the animals like but it is 
extremely poisonous and may result in 
their death.” 


Order Cards 


In New York a feed dealer who cov- 
ers his territory regularly with motor 
truck deliveries has adopted a system 
which has helped him to build up this 
type of business to a considerable vol- 
ume. He encloses a return postal card 
with his price list which is mailed reg- 
ularly to farmers on the rural routes. 
On the back of the card is a notation 
which reads: “You may deliver the fol- 
lowing on your next trip.” A blank 
space follows for the listing of the items 
and room for the name and address 
is allowed at the bottom of the card. 
This plan enables the dealer to group 


his orders and take a full load on each 
trip in addition to making it easy for 
the farmer to purchase his require- 
ments. 


Disease School 


An epidemic of coccidiosis was ram- 
pant in a Ohio dealer’s community so 
he obtained a poultry specialist and 
called a meeting of the farmers. They 
obtained much valuable information on 
how to rid their flocks of the disease 
and rewarded the dealer for his good 
work by giving him business. 


Melon Party 


A Wisconsin feed and implement 
dealer brought more people to his store 
than to any other one establishment in 
the town’s history by staging a water- 


melon party. He obtained several truck 
loads of melons from a nearby grower 
at a special lot price and advertised in 
the newspapers, inviting the country 
folks to come to his store on Saturday 
evening for a free helping. The ware- 
house adjoining his office was arranged 
for a dancing floor and an old time fid- 
dler and accordion player furnished the 
music. Needless to say, the dealer won 
many new friends, pleased his old cus- 
tomers and, of course, made many extra 
sales as a result. 


Buying Eggs 


Buying and shipping of eggs has been 
employed successfully by many dealers 
as a means of increasing poultry feed 
sales. The plan provides regular con- 
tact with the customers and feed is al- 
lowed to be purchased on due bills for 
the eggs. 


JIM BROWN, PROPRIETOR 


Dear Friend: 


bearing fine full ears. 
what can you expect. 


ments. 


Brown’s Feed Store 
Chickenville, Ohio 


You cultivate your corn after it has broken through the soil 
to nurse it along so that it will spring up into strong, healthy stalks 
Neglect it and let the weeds grow and 


The same is true of your baby chicks. They have sprouted 
out and are on their way to becoming the hens that you will 
depend upon for high egg production but to get the most out of 
them later you must ‘‘cultivate’’ them now—furnish them with 
the proper feed through the growing period. 


You must select a ration that contains ingredients in the 
right proportion for building bones and firm flesh and which will 
maintain the general health of your birds. 


Our Blank Growing Mash fulfills every one of these require- 

It is compounded of quality ingredients according to a 
tried and tested formula that has produced results for others and 
will do likewise for your flock. And the price is reasonable, too. 


Drop in at our store on your next trip to town or write or 
phone us and we will be glad to call at your farm and discuss 
your feeding problems with you. 


Yours for bigger and better poultry, 


TELEPHONE 364J 


BROWN’S FEED STORE 


Several readers of The Feed Bag have requested us to publish one sales letter each 
month in this department on various phases of the feed business which they could cop 


verbatim or adapt to their own particular needs. 


In response to this request we 


present the third of a series of these letters which is devoted to boosting growing mash 


sales. 


Every dealer should have a good sales letter on dairy feeds, hog rations, grinding 


and mixing service, etc., in his files which he has used with success to increase business. 
Send it to us along with a brief mention of the number of copies mailed to customers and 
the results obtained. For every letter which is published on this page we will pay $3.00. 


THE FEED BAG—MAY, 1933 


Page Nineteen 


<. 
| | 


What Every 
Poultryman Wants 


is a mash that is capable of increasing 
egg production when wanted and keep- 
ing down the cost of egg production at 
all times. 


Laying mashes containing Diamond 
Corn Gluten Meal as a 4 replacement 
for meat scraps have produced, in 
actual test, more eggs than mashes 
containing twice as much meat scraps 
and costing more. 


When maximum production is not 
required, a moderate feeding of a good 
egg mash containing Diamond will 
keep hens in good condition and laying 
consistently. 


What every poultryman wants is 
what every good dealer should have in 
stock. Register your own formulas to 
include this ingredient. 


CORN PRODUCTS SALES CO. 


17 Battery Place, New York City 


DIAMOND CORN GLUTEN MEAL 


43% PROTEIN GUARANTEED 
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EUREKA 


Junior 
Corn Cutter 
and Grader 


—a complete self- 
contained corn 
milling outfit, 
for producing 

attractive 
steel-cut corn. 


The EUREKA Corn Cutter and Grader 
is a complete combination machine for 
cutting, cleaning and grading, and makes 
separations of coarse, intermediate, chick 
size and meal. Ideal for the smaller feed 
plant. 


Write today for Catalog 122-FB. 


S. HOWES CO., INC. 


SILVER CREEK, N. Y. 


Claims 


In one of the - biggest commercial feed plants (mame given upon 
request), the “JAY BEE” was put to the severest kind of test: 
grinding Canadian Screenings. We promised a 10% capacity 
coe over the other mill, grinding over xs" screen, using 
100 H. P. This other mill ground 4500 Ibs. per hour. The 
No. 4W 100H. P. D.C. “JAY BEE” mill consistently turned out 
7200 Ibs. per hour—a 60% capacity increase. A second 100 
. P. “JAY BEE” mill was installed because of this superior 
performance, 
Whatever you have to pried. , economy and quality of grind rules 
when you havea “JAY BEE 
Sizes and styles to meet every grinding requirement: 12H. P.to 
125 H. P. with belt, V-belt and direct-connected drive. 
Batch mixers, molasses mixers, corn crackers, 


Write for descriptive literature, prices, terms, etc. 


BEE” 


The World’s Greatest Feed Grinder 


J. B. SEDBERRY, Inc., 61 Hickory Street, Utica, N.Y. 
J.B. Seedberr a 819 e Ave., Chicago, Il. 
Exchange Bldg. 


Jay Bee Sales 
City, Mo. 
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“Jay Bee 
a Performance 
CORN 
‘QERERAL OFFICES -WEW YORK USA 
QUARANTERD ANALYSIS” 
Min. 438% 
CARBOHYDRATES Min, 420% 
GLUTEN MEAL 


Bergy Brothers Talk Feed in Terms 
Of More Eggs and Profit 


Attract Customers From Forty Miles Away 


NCE every three months the 
O freight which rolled through a 
little town in Michigan paused 
long enough to switch a car of 
feed into an elevator siding. That was 
before Floyd and Walter Bergy, present 
owners of the Bergy Bros. elevator, 
Alto, Mich., decided to take hold of the 
situation and apply a definitely outlined 
sales promotion program in the terri- 
tory surrounding their place of business. 
Now that same freight makes an 
average of four stops a month to shoot 
a carload of feed into the siding to be 
distributed among the farmers. The 
Bergy brothers have increased their 
sales volume from four to 48 carloads 
a year, a gain of 1,200 per cent. 


Extend Trade Area 


The village of Alto, Mich., has per- 
haps 800 population and is surrounded 
by grain and poultry farms of the aver- 
age size. Poultrymen, dairy owners 
and general feeders travel as far as 40 
miles to do business with the boys who 
have proved to them that good feed- 
ing pays. While the greatest volume 
comes from within a radius of 15 miles, 
the normal trading area for a town of 
this size would ordinarily be five miles 
or less. Advertising and personal calls, 
however, have enabled Bergy brothers 
to reach far out into the surrounding 
territory for business. 

“A dealer cannot expect to sit and 
wait for business to come to him,” says 
Floyd, the elder brother. ‘A money- 
making dealer must go out to the pro- 
spective customers. He'd better take 
along some definite figures on feeds, too. 
A farmer will just grin if a dealer talks 
in generalities—but he’ll ask questions, 
show some interest, buy some feed if 
you can show him results of good tests 
made at farms he knows. We use defi- 
nite sales and advertising plans,” Mr. 
Bergy continued. are in con- 
stant, almost daily touch with hatch- 
eries around this part of the country 
and there are a good many of them. 
We cooperate with them on their feed- 
ing requirements and they cooperate 
with us, giving us names of baby chick 
purchasers mostly in advance of the 
deliveries. They recommend our chick 
starting mash. On receipt of these 
names, we get in touch with the pur- 
chaser in person, by telephone or mail. 
If possible our first contacts are in per- 
son, although often we send postcards 
and letters. These are usually indi- 
vidual and not ordinary form-messages. 

“At the outset, in person or by mail, 
we establish an acquaintanceship and 
offer a service to the chick purchaser 
and not just feed for his chicks and 
poultry. Our sales talk is not ‘canned’, 
but deals with building big bodies for 
fowls which will produce large eggs 
a month earlier than ordinarily expected. 
The poultryman wants to know more 
about it. So we tell him how different 
food values affect the structure and 
body character of the fowl. 

“Then we show him records we have 
helped others keep, such as comparative 


data on size and productivity of fowls 
of the same age and breed, but fed dif- 
ferently. These frequently convince 
him that our diet recommendations are 
right. Sometimes it takes more than 
one visit. On leaving without a sale, 
we give the farmer a list of other poul- 
trymen who have used our mashes. 


Bergy brothers’ busy plant. 


This inspires his confidence. More 
often than not, if he takes his poultry 
seriously, he telephones us or comes in 
to our store. 

“Another important feature is that we 
can mix a feed according to the farm- 
er’s own special needs, using his own 
grains. This convinces him he is get- 
ting special feed at as low or a lower 
price than he can buy commercial mixes 
at cut-rate stores. This special feed 
formula keeps competitors from taking 
him away, too! They don’t know exact- 
ly what the ‘special formula’ is, and 
the customer will take no chances. 

“When we get a farmer to buy chick 
starting feed, we don’t just stop there. 
Right at the beginning, we show him 
the wisdom of keeping the flock on 
starting feed for six weeks, then while 
the chicks are still in the formative 
process, swing the flock to our special 


Floyd and Walter Bergy 


growing mash for fourteen weeks. 
“We demonstrate that a steady pro- 
duction fowl must have a_ large 
frame with wide pelvic measurements. 
We show the farmer that certain foods 
build bone, other foods make fat and 
still others make egg parts. Printed 
statements back up what we tell him. 
These statements we point out in his 
own farm and poultry papers, agricul- 
tural department and college pamphlets 
and advertising of manufacturers. 
“Then, we talk price and profits to 
him. ‘Your hens can be in 50 per cent 
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production in November this year with 
our growing mash,’ we tell him. ‘It 
will be at least December before they 
would be producing 50 per cent on 
straight grain. Last November, eggs 
were 30 cents per dozen, 2% cents 
apiece. There’s no reason why they 
won't be as high or higher this year. 
Then 50 per cent production a month 
earlier means that you would get 15 
eggs, at 2% cents each, or 37% cents 
more which you would not get on 
straight grain feed. The difference in 
cost between our growing mash and 
ordinary grain feed for the 14 weeks 
will not be more than 10 cents for each 
hen. That means an extra profit of 
25 cents for each hen, at least.’ 

“Most farmers can be shown that dol- 
lars are made by accumulating small 
profits, so we are quite successful in 
keeping our starting mash customers 
to continue with growing mash. 

“We keep track of every baby chick 
purchaser of any size in our territory. 
If we haven't sold him chick starting 
feed, we go after him for growing mash 
about four to six weeks after his chicks. 
are delivered. Then, whether or not we 
sell him, we continue to follow up on 
him after his chicks are 20 weeks old 
and try to sell him laying mash. 

Selling Laying Mash 

“Our laying mash sales work is done 
on a basis of demonstrating that there 
is no food wasted in balanced food ra- 
tions. We give him an analysis of food 
values again. We show him that scratch 
grain feeds sustain the body, build flesh 
and make egg-yolks. But to get big 
egg production the food must have a 
higher protein content. Mash feed pro- 
vides this higher protein and produces 
eggs at low cost compared with straight 
grain. 

“We show him comparative produc- 
tion records with different foods which 
we have tested at neighboring farms. 
Again we look over his flock and 
recommend a special mix. Or, if he has 
proper facilities, we get him to let us 
conduct a ‘split flock test’ on his own 
place; that is, we place nalf of his flock 
on our feeds and half on his own mix- 
ture. This is almost a sure shot for 
a sale after the results are known. 

“Besides conducting split flock tests 
we also give any farmer, whether he is 
a customer or not, free culling service. 
We show him the value of culling out 
the boarders and instruct him on how 
to cull.” 

Advertise Continuously 


Asked concerning his methods of ad- 
vertising, Mr. Bergy drew forth a large 
book filled with advertising specimens. 

“We write most of our own adver- 
tising,” he explained. “It follows the 
the same line as our sales talks. We 
often quote prices. Every week a local 
circular is mailed to at least 400 farmers 
on rural routes. This often quotes defi- 
nite profit results secured from our 
feeds by a certain customer, whose name 
we print therein. This goes a long way 
in making others believe what you can 
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your needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing 


J. C. HUBINGER BROS. CO., Keokuk, Ginten feed 

FAIRMONT CREAMERY to. Dried Buttermilk 
JOHN F. CRAIG & COMPANY, Philadelphia, P Blackstrap Molasses 
MUTUAL RENDERIN®: COMPANY, Phitadelphia, ate .Meat Scrap 


THREE MINUT E edar 
FERNANDO VALLEY MLG. & SUPPLY CO., Len Beas: Cal... Alfalfa jaa Meal 


All poultry rations should include liberal quantities of 
DAIRYLEA DRIED SKIM MILK. Also good in all rations 


for calves, poultry and swine. Carried by principal 
feed merchants throughout eastern territory. 


Manufactured and Distributed By 


Dairymen’s League Co-Operative Association, Inc. 
11 West 42nd Street - New York, N. Y. 


Dusen Wheat Send 
Cherokee Middlings 
Mid-Dog Middlings 


= = e. Your trade will appreciate 

these quality feeds, and in- 

—~ WHEAT crease your volume of busi- 

~~ MIXED FEED _ ness which means increased 

= Wheat Low Grade Flor Red Dot number of customers and 
larger profits .. These quality 


not exceeding mill run ™ 
— ST. PAUL, MINN. —— 


= Office 316 Corn Exchange feeds are manufactured in our 
‘MINNEAPOLIS, MINN. . 
own mills. 


CAPITAL FLOUR MILLS, Inc. 


MINNEAPOLIS, MINN. 
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do for them. Frequently, the farmer 
whose name is quoted lets you know of 
others who have asked him if the figures 
are true. Then we have another pros- 
pect already to sell on our follow up. 

“A post-card circular is mailed to a 
selected mailing list in our territory 
every two weeks. Some of these cards 
we write ourselves, the majority is syn- 
dicated copy for use by many dealers. 
They always have our name, address 
and telephone number. They are good 
reminder ads, and don’t let the customer 
forget us. We advertise all the time!” 

The Bergy brothers have been in the 
commercial feed business for about 12 
years. Having spent their boyhood on 
their father’s farm, they were acquainted 
with the farmer's problems and 
know the language he speaks. They 
have had their present location about 
two years. Each has had full instruc- 
tion in the business and Walter, with 
two assistants, operates the plants. A 
full time delivery service is maintained. 
Floyd spends a great deal of time on 
the road among the farmers. He ren- 
ders the field service to customers and 
supervises all tests and checkings. Floyd 
took advantage of an opportunity to 
attend a sales training and feed instruc- 
tion class conducted by one of the pro- 
minent mills. The persistent use of the 
information he gathered there, coupled 
with his own knowledge of the farm and 
its problems and the experience gained 
have qualified Floyd and Walter for the 
success they are making in the general 
feed business. 


Before marriage a man yearns for 
a woman. After marriage the “y” is 
silent as in work. 


| NICOLLET 
| ‘HOTEL 


ai the Gateway of 
MINNEAPOLIW 


When in MINNEAPOLIS 
why not gratify that long felt 
wantofan atmosphere of 
friendliness, comfort and re- . 
laxation by staying at the 
NEW NICOLLET. 


Six hundred Tooms complete 
in every detail at exception- 
ally reasonable rates. ae 
ful beds. « 


Moderately 
rant and Coffee Shop. 


Three blocks from both 
depots. 


Tourist Bureau directly 
posite. 


W. B. CLARK, Masten: 


| 
‘ 
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Allied Mills, Inc. to Build 
New Soy Bean Plant 


has purchased a site at Norfolk, 
Va., for the immediate construc- 
tion of a soy bean plant equipped 
to process, store and export soy beans. 

The buildings will consist of an ele- 
vator for the storage of beans with a 
capacity of 300,000 bushels, a warehouse 
section 102 by 70 feet, comprising two 
stories and a basement, and a soy bean 
processing plant 100 by 40 feet, also 
with two stories and a basement. All 
of these structures will be built of rein- 
forced concrete. 

The soy bean crushing plant will be 
equipped with the latest modern expel- 
lers for crushing soy beans and will 
have a capacity of approximately 600,- 
000 bushels a year. Storage for 150,000 
gallons of soy bean oil and facilities 
for loading 10,000 bushels an hour di- 
rect to vessels will also be provided. 

One of the important reasons why 
Allied Mills is locating a plant at Nor- 
folk is to give it the necessary export 


LLIED MILLS, INC., Chicago, 


OWA 

E. E. Fergusson’s elevator, Chester, 
was destroyed by fire April 6 with 
a loss of $3,000. 

Carroll Roller Mills, Carroll, which 
was destroyed by fire last March, will 
be rebuilt, Lambert Baumhover, owner, 
announces. The new structure is to be 
60 feet long and 40 feet wide and will 
be constructed of hollow tile or brick. 

Farmers Elevator Co., Ralston, was 
robbed of $100 in cash by bandits who 
held up the manager just after closing 
time and escaped in an automobile. 
Osage Cooperative Grain & Supply 
Co. elevator, Osage, which was des- 
troyed by fire last January, will be re- 
built. 

Max James has purchased the James 
& James feed mill, Prescott, and will 
conduct the business under the name 
of the Max James Milling Co. 

Consumers Feed Co., Sioux City, re- 
cently retrieved in an unusual manner, 
a typewriter stolen from its offices. 
After the theft the firm applied to a 
rental agency for a machine and when 
it arrived it turned out to be the one 
that was stolen. A 16 year old boy who 
was reported to have sold the type- 
writer to the rental agency was placed 
under arrest. 


facilities. In Hamburg, Germany, alone, 
it is pointed out, there is a market for 
more than 37,000,000 bushels of soy 
beans every year. This market has been 
supplied with beans from Manchuria 
and Russia. During the past two years, 
however, the United States has exported 
about 2,000,000 bushels of beans to 
Germany and England, 300,000 bushels 
being shipped from Norfolk. 

The territory surrounding Norfolk, 
Allied Mills reports, is particularly 
adapted for raising of the desired varie- 
ties of soy beans. Virginia in 1931 pro- 
duced 300,000 bushels of beans, while 
North Carolina had an output of 3,300,- 
000 bushels. 


Increasing popularity among feeders 
of soy bean meal, which is made up 
of the bean with the greatest portion 
of the oil extracted, is reported by the 
firm. A continual incline both in the 
volume consumed locally and for ex- 
port is anticipated. 


ILLINOIS 

Carl Lingwall is planning to open a 
feed store and milling plant in connec- 
tion with the Ling hatchery, Oneida. 

Clark Bros. Feed Co., East St. Louis, 
has rebuilt the plant which was des- 
troyed by fire last January. 

Rocher Milling Co., Prairie du Ro- 
cher, has been taken over by the Cole 
Milling Co., Chester. 

Lloyd Kroh has purchased the _ in- 
terest of his brother, Truman, in the 
Kroh Bros. feed mill, Po'o. 

McHenry Farmers Cooperative Co., 
McHenry, was the victim of burglars 
recently. John Bolger is manager. 

E. P. Foley is now manager of the 
Farmers Cooperative Elevator Co., Tre- 


mont, succeeding Henry Getz, who 
passed away last February. 
Charles F. Hawe, manager, animal 


feed department, Marblehead Lime Co., 
Chicago, recently returned from a ten- 
day business trip through the south- 
western territory. 


JOE STRAUB, Lomira Elevator Co. 
Lomira, Wis., is back at his office after 
having been confined to his home for 
several weeks following a foot injury 
which he sustained while working about 
the plant. 
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Says 


BILL MILLER: 


A farmer has been 
practicing economy 

long enough to know 
something about it. 

He wants a supplement that 
will put pounds on his hogs, 
or milk in his pail, 

or eggs in his nests, 

and without it costing him 
a fortune. And that’s why 

| handle Armour’s Feeds. 


Just as Bill Miller says, 
Armour’s Animal and Poultry 
Feeds are made, first of all, to 
please the purchaser. The ingre- 
dients are of the highest quality 
and proportioned just right to 
balance with home-grown grains 
and roughages. They make regu- 
lar customers, these products do, 
and many a dealer will testify to 
that. 


Back of every car and bag of Armour’s 
Animal and Poultry Feed Products is a 
strong chain of quality production that 
begins with the selected raw materials and 
continues through the unexcelled facilities 
of our great modern — and ends with 
a nation-wide distribution system that 
assures every manufacturer and consumer 
a steady, unfailing supply of uniform, 
highest-quality animal feeds at all times. 


ARMOUR 
AND 


COMPANY 


Union Stock Yards 
Dept. C, Chicago, Ill. 
CONVENIENTLY LOCATED PLANTS 
INSURE PROMPT DELIVERY 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


ELECTRIC MOTORS FOR SALE 


Hundreds of “Rockford Rebuilt’’ machines, all! 
makes, types and sizes available for immediate 
shipment. All thoroughly overhauled and recon- 
ditioned, fully covered by our “One Year Guar- 
antee’’ against electrical or mechanical defects. 
Send for complete stock list. 

BULLETIN No. 40 

Seventy-two illustrated pages of motors, gene- 

rators, transformers, etc., mailed free on poueent. 
CKFORD POWER MACHINERY C 
616 Sixth Street, Rockford, Ill. 


FEEDS AND FEEDING 


Latest complete illustrated edition of Feeds 
and Feeding y Professors . Henry and 
F. B. Morrison for sale by The Feed Bag at $4.50 
per copy, f.o. b. Milwaukee. Special price for 
one copy of Feeds and Feeding in combination 
one od subscription to The Feed Bag 

5.50. Send check or money order with order to 
aE FEED BAG, Milwaukee, Wis. 


. MACHINERY FOR SALE 


Factory rebuilt Bee’’ hammer mills; ie. 
and No. 3 Humdinger; Cracker Jack; U-X; 
and No. 5 Standard Model T. All mills in om 
condition. Fully guaranteed. Priced low for 
quick sale. J. B. SEDBERRY, INC., 61 
Hickory street, Utica, N. Y. 


FEED BUSINESS FOR SALE 


Fine retail feed ww ot grinding and mix- 
ing plant for sale. going proposition. 
Write RIVERSIDE MILL. Ta 


DAMS WASHED OUT 
The recent heavy rains and resulting 
floods took a severe toll of mills oper- 


ating under water power. Dams of the 
Chaseburg Roller Mills, Chaseburg, 
Wis.; W. Seyk Co., Kewaunee, Wis., 


and the Big Creek Mills, near LaCrosse, 
Wis., were among those washed out. 


Deutsch & Sickert Co. 


Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots aot! Mixed Cars 
FLOU ILLFEED 
OILMEAL ETC. 


502 Corn ay Bldg. 
MINNEAPOLIS INN. 
“‘Stand by Stan’”’ 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother’s Best Fiour 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 
Milwaukee Wisconsin 


TAKE OVER BASS CO. 


Nebraska Consolidated Mills Co., 
Omaha, Neb., has taken over the J. V. 


Bass Co., Marshalltown, Ia. and its 
subsidiary, the Fort Dodge Flour & 
Feed Co., Fort Dodge, la. The Bass 


company has for years been one of the 
largest distributors of flour and feeds 
in Iowa and adjoining states. Its or- 
ganization and sales staff will be trans- 
ferred to the Nebraska Consolidated 
Mills Co., and the firm will be operated 
as heretofore under the Nebraska con- 
cern’s name. 


FREDERICK J. IVES, proprietor 
of the Reliable Feed & Grain Co., Mer- 
iden, Conn., and one of the best known 
feed merchants in New England, died 
recently at his home. 


Personal Attention 


Ship To 


Roy |. CAMPBELL 


Commission Merchant 


GRAIN end SEEDS 


Chamber 


of Commerce 


Milwaukee 
Wisconsin 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


M. G. Rankin & Co. 


GRAIN AND FEED 


AGENTS IN WISCONSIN 


Keokuk Corn 
Gluten 


High in Protein—Low in Price 


Chamber of Commerce Bldg. 
MILWAUKEE ... WISCONSIN 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 


Write for our prices in straight 
and mixed cars with bran, midd- 
lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


Dried Skim Milk 
Dried Buttermilk 


STRAIGHT CARS—MIXED CARS 


Write, Phone or Wire for Our 
Delivered Prices. 


WISCONSIN DAIRY PRODUCTS CO. 


Daly 6704 


342 N. Water St. Milwaukee, Wis. 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. CO. 
1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
WISCONSIN 


TRUCK LOTS 


of Feed for Dealers 


MILL FEEDS—GRAIN 
Nopco Cod Liver Oil 
Armour Meat Scraps 
Peco Peat Moss 
Pearl Limestone Grit 
Stonemo Granite Grit 
Dried Buttermilk 


FEED SUPPLIES, INC. 


3328 W. CAMERON AVE. 
MILWAUKEE, WISCONSIN 


Page Twenty-four 


THE FEED BAG—MAY, 1933 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 


MYLES 
LOUISIANA SALT 


*““Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 


Packed in MylesHome- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange. 
St. Louis, Mo. 


more of its 


mums RDRATE artifically dried 
Alfalfa i is the finest meal obtainable 
for mixing with mash and feed for- 
mulas. Ardrate Alfalfa has the 
following advantages over sun- 
dried Alfalfa: 10% more protein; 
7 times richer in vitamin ‘‘A’’; 
lower fibre content; natural color. 


THe co. 


MILWAUKEE 


3000 W. Montana St. 


Write or wire at 
once for prices and 
generous mixing 
sample. - - - - - 


Chicks Due This Month 


. . Assured Results 


illions of Incubator 


It’s a smart chick that 
knows its own mother 
these days—pbut if it 
gets MARDEN’S reg- 
ularly in its feed— you 
can bet it will be well 
raised! 


. Proven Potency 


. . Perfect Balance 


MARDEN'S 
Cod Liver Oil 


New LOW quantity prices. 
Write for ’em today. 


MARDEN: WILD Corp. 


512 Columbia St., 
212 East Ohio St., 


- Somerville, Mass. 
- Chicago, Ill. 


100 LBS. NET 


Pecos Valley Alfalfa Mill 
NM. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
“Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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SS WhenPactes 2 
8 ror = 
POULTRY = 
CHICK = 
| 
Cnicoge >. ‘ 
SACALCIUM CARBONATE 
FEED 
YDRAT 


RIEBS VIEW 


Vol. 1, No. 5. 


May, 1933 


Milwaukee, Wis. 


You Can’t 
Fall Off 
The Floor 


If the whole truth 
could be ascertained, 
it probably would be 
found that the mer- 
chants, manufactur- 
ers and others who 
are doing the least 
business and_ incur- 
ring the heaviest 
losses at this time 
are concerns that 
have surrendered to 
abject pessimism and 
have drastically cur- 
tailed both inventory 
and selling effort. It 
is inconceivable that 
defiation can go 
much further in those 
directions where de 
flation has already 
gone to extremes, Re- 
member, “You can’t 
fall off the floor.” 
—B. C. Forbes. 


CUT-UPS 
“Really, Bill, your 
argument with you 
wife last night was 
most amusing.”’ 
“Wasn't it though? 
She threw an axe at 
me and I thought I’d 
split.” 


Summer Feeding Pays 
Both Dealer, Farmer 


It is a well estab- 
lished fact that dairy 
herds which are kept 
on feed during the 
pasture season pay 
the farmer higher 
profits than those 
which must depend 
on grass alone. Agri- 
cultural colleges and 
feeding experts all 
over the country rec- 
ommend the practice 
of giving cows a 
low protein ration 
throughout the sum- 
mer months. 


They point out that 
dairy herds’ which 
must depend on grass 
alone are apt to run 
down in body condi- 
tion, and in the fall 
of the year are han- 
dicapped in their milk 
production because 
part of the feed they 
eat must be utilized 
for putting flesh upon 
their backs. 


Therefore, it is 
sound merchandising 
for feed dealers to 
encourage their cus- 
tomers to keep cows 
on a grain ration 


during the summer 
months. In the first 
place, the plan en- 
ables the dealer to 
hold up his summer 
sales and to make 
more profits, and sec- 
ondly, the farmer 
will obtain greater 
returns from his herd, 
enabling him to spend 
more money with the 
dealer during the fall 
and winter months. 


It will pay you to 
encourage your cus- 
tomers to follow the 
summer feeding plan. 
And you can depend 
on Riebs to furnish 
you with high grade 
concentrates to make 
up a_ well-balanced 
summer ration. 


MUCH. BETTER 


Anthony: 
(gazing in awe at the 
array of pyramids be- 
fore him) “Isn’t it 
wonderful to behold ?” 

Cleopatra: “Yes, 
but it’s much more 
wonderful to beheld.” 


Published Monthly by The Riebs Co., Milwaukee 


From Flagstatf to Swinging Doors 
as modern as the Worlds Fair 


HOTEL SHERMAN 


The entire hotel has been brought to a new perfection 
for the 1933 Century of Progress Exposition. Chicago 
is ready to welcome its visitors! And the finest quest 
rooms in all the city are at Hotel Sherman 
where unequalled luxury is yours at lowcost. 
In the heart of the Rialto with its brilliant 
night life —close to stores, offices and rail- 
road stations. Home of the College Inn 
and Ben Bernie, “the Old Maestro.” 


Ley Just four blocks 
| Wy, from Grant Park 
BIW" Y which is the 
10 the Worlds 
= Fair Grounds. 


1700 ROOMS 
1700 BATHS 


You con drive your car 
right into Hotel Sherman 


RANDOLPH -CLARK-LAKE & LA SALLE 


CHICAGO 


FROEDTERT GRAIN & MALTING CO. 


‘GRAIN and FEED 
MILWAUKEE 


MINNEAPOLIS 
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Isn’t this worth considering 


in these times 


An 18% Reduction 
In Cost Of Feed | 


F you are interested in egg production, you are 
interested in this. A prominent midwestern uni- 

versity conducted a test extending over a period of 
three years. Thetest showed very definitely in terms 
of egg production the effects of feeding a mash ration 
both with and without the addition of Vitamins A 
and D as found in cod liver oil. 
Here are the results very briefly— 

Cost of mash feed per dozen eggs produced— 

Without the addition of cod liver oil vitamins, 7.3< 

With the addition of cod liver oil vitamins, 6c 


It’s just pennies in terms of a dozen eggs, but 
it’s a reduction of 18 per cent in terms of the cost 
of your mash. Doesn’t that make it worthwhile? 


CLO-TRATE is the ideal way of adding these im- 
portant vitamins to your feed. It is a concentrated 
cod liver oil that supplies both Vitamins A and D 
with a minimum of fats. It is more economical than 
the straight cod liver oil. It avoids the danger of 
adding excess fats to your ration. You can be sure 
of the vitamin content. Each batch of the Concen- 
trate is biologically tested, and, to make doubly sure, 
each batch of CLO-TRATE is again tested on chicks 
before it is shipped. 


Don’t forget. If you use CLO-TRATE, you get 
both of the necessary vitamins of cod liver oil and 
you get them on a more economical basis. Write 
today for further information and quotations. 


HEALTH PRODUCTS CORPORATION 


Manufacturers of Pharmaceutical Specialties 


113 N. 13th St., Newark, N. J. 


323 West Polk St., Chicago, IiL 


CLO-TRATE 


Reg. U. S. Pat. Off. 


CONCENTRATED COD LIVER OIL 


=. 
> re 
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Today, as Always 
Maintains the Quality Standard 


Our country may be off the gold standard 
but King Midas never has and never will 
leave the Quality Standard. The value of 
King Midas is never inflated or deflated 
and only one standard of quality—the 
best—has been maintained throughout the 


years. 


Today, as always —The Highest Priced 
Flour in America and Worth All It Costs— 


is still the standard of flour value. 


KING MIDAS MILL CO. 


MINNEAPOLIS, MINN. 
Over 1,000,000 Barrels Yearly Production 


i 
| 


